SPORTSM.
CHA

SPORTSM.
“z. CHANNEL

e »;—3;

OuUTDOOR
SPORTSMAN

G R O U P°



POWER OF TV TO REACHA
QUALIFIED AUDIENGE




Source: Nielsen Total Audience Report (NTAR) March 2021. Data based on 3Q’20.
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% Ad Spending By Media Type
m1v I PRINT I DIGITAL

Source: Nielsen Total Audience Report (NTAR) 1Q'20 Live + Time Shifted TV Reach; MediaRadar Ad Spending by media type (Oct'19-Sep'20); FAANG = Facebook, Apple, Amazon, Netflix and Google
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Source: MRI doublebase 2020 weighted fo population, base = adults 18+ | Active/observer outdoor enthusiast = adults who either participate in or are fans of fishing, hunting, shooting, or attend fishing events or watch hunt/fish shows on TV or watch OUTD/SPMN
last 30 days or watch MAP programs on other TV networks last 30 days (MAP programsinclude: DISC Alaskan Bush People and Naked & Afraid, NGC: Wicked Tuna and Life Below Zero). | Participate/attend/Watch TV/Read about fishing/hunting= hunting or fishing
or target shooting last 12 months, attend fishing eventslast 12 months, hunt or fish on vacation, own fishing equipment, fishing boat, guns, Watch Events on TV and Read Hunting/Fishing Magazines. | Golf = participated, attended, watched on tv last 12 months —

read print/paper/hard-copy version of golf digest or golf magazine or Golfweek | Tennis = partficipated, attended, watched on TV last 12 months —read print/paper/hard-copy version of tennis magazine | Cycling = ownroad bike, attended, watched on TV
last 12 months — read print/paper/hard-copy version of bicyclingmagazine | Hiking/Backpacking/Camping = participate inthese activities or own equipment to be used for these activities




IN 2021

Jan'20
OUTD ®mSPMN = COMBINED

Source: Nielsen Reach & Frequency Report by Month. Average Frequency/Average Minutes Viewed Total Day among P2+; 6 Minute Qualifier; Jan'21; Data is Live +7




2 ADULT VIEWERS ARE
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Source: 2020 Doublebase MRI; Base A18+
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VIEWERS WATCH

Fox Sports 2 NBCS Fox Sports 1 OouTb ESPN2

Source: Nielsen Marketbreaks 2020 (12/30/19-12/27/20; % live delivery based on live+7 delivery; Total Day; P2+



Are The Place To

'S RANK VS COMPETITIVE SET ON M35-64 VPVH

OSG Networks rank #1 and #2
vs. all Cable networks measured by Nielsen!
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Nielsen:Median
HHITotal U.s
| SPMN___ | $84,400 | SPMN__ | $71,400

| WFN* | 583,500

HEIToial U.s:

.... DN

NFLN | $87.700°
MLBN $84,900
FOXNC
HGTV
Fox Sports 1
| MSNBC | $66,500
[ FoxSports1 | $65800 e
—
| TotalUseof TV | $47,700 |
| TotalUse of TV | $56,100 |

Source: Nielsen Marketbreaks; 2020 (12/30/19-12/27/20); Data is Live +7; Total Day (M-Su 6A-6A); * WEN data based on MRIDoubebase 2020 for Angler profile weighted to WEN's Actual Audience Size




