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Outdoor Sportsman Group vs. Pursuit 
4Q 2020



OSG VIEWERS ARE NOT WATCHING PURSUIT
OSG’s audience is much larger than Pursuit’s and while most OSG 

viewers do not watch Pursuit, their viewers do watch us!

Source: comScore Network Duplication Report (Average of Oct, Nov, Dec 2020)

OSG viewers, especially OUTD viewers, are not watching Pursuit but Pursuit 
viewers are watching OSG so advertisers can easily reach them on our networks!  

Circle size closely reflects average audience size

➢ Delivers over 2 Times More 
Viewers than Pursuit

➢ 36% of SPMN  viewers  
Watch  Pursuit while  

57% of Pursuit Viewers 
Watch SPMN

➢ Delivers almost 5 Times More Viewers 

than Pursuit

➢ Only 14% of OUTD Viewers Watch Pursuit 

but 41% of Pursuit Viewers Watch OUTD

PURSUIT
➢ Small Audience   

➢ Many of their 
Viewers are 

Watching OSG
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Nielsen data for 4Q’20

gives OSG Networks the 

BIG edge in viewership



IN 4Q’20 OUTDOOR & SPORTSMAN BEAT PURSUIT IN TOTAL DAY

4

20,353

10,748

6,373

OUTD SPMN PURSUIT

Households

AA Advantage 

+219%

+69%

26,650

13,600

7,799

OUTD SPMN PURSUIT

Persons 2+

AA Advantage 

+242%

+74%

4,389

2,124

1,420

OUTD SPMN PURSUIT

Men 18-49

AA Advantage 

6,424

4,142

1,603

OUTD SPMN PURSUIT

M25-54

AA Advantage 

12,068

6,353

3,307

OUTD SPMN PURSUIT

M35-64

AA Advantage 

Source: Nielsen Marketbreaks; 4Q’20 (9/28/20-12/27/20); Data is Live +7 Total Day (M-Su 6A-6A)

+209%

+50%

+301%

+158%

+265%

+92%



IN 4Q’20 OUTDOOR & SPORTSMAN BEAT PURSUIT IN PRIME
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29,750

12,533

7,627

OUTD SPMN PURSUIT

Households

AA Advantage 

+290%

+64%

40,349

16,386

9,809

OUTD SPMN PURSUIT

Persons 2+

AA Advantage 

+311%

+67%

6,569

3,596

1,789

OUTD SPMN PURSUIT

Men 18-49

AA Advantage 

8,841

4,975

1,978

OUTD SPMN PURSUIT

M25-54

AA Advantage 

16,701

8,203

4,712

OUTD SPMN PURSUIT

M35-64

AA Advantage 

Source: Nielsen Marketbreaks; 4Q’20 (9/28/20-12/27/20); Data is Live +7; Prime (M-Su 7P-2A)

+267%

+101%

+347%

+152%

+254%

+74%



IN 4Q’20 OUTDOOR & SPORTSMAN BEAT PURSUIT IN WEEKEND
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25,812

10,721

8,815

OUTD SPMN PURSUIT

Households

AA Advantage 

+193%

+22%

8,152

3,837

2,492

OUTD SPMN PURSUIT

M25-54

AA Advantage 

16,438

6,867

4,626

OUTD SPMN PURSUIT

M35-64

AA Advantage 

Source: Nielsen Marketbreaks; 4Q’20 (9/28/20-12/27/20); Data is Live +7; Weekend (Sa/Su 6A-7P)

+227%

+54%

+255%

+48%

32,934

14,339

11,175

OUTD SPMN PURSUIT

P2+

AA Advantage 

+28%

+195%
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OUTDOOR & SPORTSMAN BEAT PURSUIT EVERY NIGHT OF THE WEEK

74,072

30,295

33,930

30,295

36,538

42,303

35,364

15,642
17,719

24,294

17,719 16,979

12,459

16,303

10,739 10,825 11,044 10,825 11,763
9,420

7,145

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

4Q’20 Prime (M-Su 7P-2A) AA by Night

Outdoor Channel Sportsman Channel Pursuit

Source: Nielsen Marketbreaks; 4Q’20 (9/28/20-12/27/20); Data is Live +7; P2+ Delivery; Prime (M-Su 7P-2A)
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Comscore data for 4Q’20

also give OSG Networks the 

BIG edge in viewership
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52,395

23,653

10,772

Outdoor

Channel

Sportsman

Channel

Pursuit

Total Day (M-Su 6A-6A)

4Q’20 AA Advantage 

OUTDOOR & SPORTSMAN BEAT PURSUIT ACROSS KEY DAYPARTS

+386%

+120%

70,555

31,253

14,299

Outdoor

Channel

Sportsman

Channel

Pursuit

Prime (M-Su 7P-2A)

4Q’20 AA Advantage 

62,754

25,153

15,755

Outdoor

Channel

Sportsman

Channel

Pursuit

Weekend (Sa/Su 6A-7P)

4Q’20 AA Advantage 

+393%

+119%

+298%

+60%

Source: comScore TV Essentials; 4Q’20 (9/28/20-12/27/20); Average Audience; Data is Live +7
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OUTDOOR & SPORTSMAN BEAT PURSUIT EVERY NIGHT OF THE WEEK

106,424

71,758

58,810

69,117

54,012

60,087

75,343

31,809 32,177

44,531

23,412

34,278

24,835
27,800

16,711
14,686 15,761

13,298 14,659 13,900
11,083

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

4Q’20 Prime (M-Su 7P-2A) AA by Night

Outdoor Channel Sportsman Channel Pursuit

Source: comScore TV Essentials; 4Q’20 (9/28/20-12/27/20); Data is Live +7


