Outdoor Sportsman Group vs. Pursuit
20 2021



05G VIEWERS ARE NOT WATGHING PURSUIT

/\ OSG viewers, especially OUTD viewers, are not watching Pursuit but Pursuit

o t I r viewers are watching OSG so advertisers can easily reach them on our networks!

CHANNEL

PURSUIT

» Delivers almost 2 Times More > Delivers almost 1.5

Viewers than Pursuit Times More Viewers than

Pursuit
» Only 28% of SPMN viewers

Watch Pursuit but almost
40% of Pursuit Viewers
Watch SPMN

» Low Duplication
Between Networks

Circle size closely reflects average audience size

Source: comScore Network Duplication Report (Average of April, May, Jun 2021)



Nielsen data for 20’21
gives 0SG Networks the
BIG edge in viewership



IN20'21 0SG NETWORKS BEATS PURSUIT IN TOTAL DAY

Households
AA Advantage

14,882

+237%

6,188

4,421
+40%

OUTD  SPMN  PURSUIT

Persons 2+
AA Advantage

19,145

+247%

l\‘-——‘/

7.795

+41%

OUTD—"SEMNEURSEME

5,510

Source: Nielsen Marketbreaks; 2Q'21 (3/29/21-6/27/21); Data is Live +7 Total Day (M-Su 6A-6A)

Men 18-49
AA Advantage

3,460

+287%

1,840

+106%
895

OLHP=__SPALNE_PTIRSkik

M25-54
AA Advantage

4,469

+251%

2,376

+87%
s

OUTD  SPMN  PURSUIT

M35-64
AA Advantage

7,373

+230%

3.920

+76%
2:233

OUTD  SPMN  PURSUIT




IN 20°21 05G NETWORKS BEATS PURSUIT IN PRIME

Households

AA Advantage

21,898

+352%

7.795

+61%

OUTD  SPMN  PURSUIT

4,840

Persons 2+
AA Advantage

30,063

+382%

et

9,994

+60%

OUTD—"SEMNEURSEME

6,233

Source: Nielsen Marketbreaks; 2Q'21 (3/29/21-6/27/21); Data is Live +7; Prime (M-Su 7P-2A)

Men 18-49
AA Advantage

4,190

+256%

e

2,208

+88%

1,176

OLHP=__SPALNE_PTIRSkik

M25-54
AA Advantage
OVESS
+229%
3.057

*75% 4

U= =SPRNSPURSULE

M35-64
AA Advantage

9.628

+228%

. -
et

4,953

+69% 2,931

OUTD  SPMN  PURSUIT




IN 20°21 05G NETWORKS BEATS PURSUIT IN WEEKEND

Households
AA Advantage

24,548

+192%

8,589 8,393

+2%

OUTD  SPMN  PURSUIT

Persons 2+
AA Advantage

31,264

+203%

11,044

+7%

OUTD—"SEMNEURSEME

10,318

Men 18-49
AA Advantage

8.194

+517%

e

2,877

+117%

OLHP=__SPALNE_PTIRSkik

1,328

M25-54
AA Advantage

9.612

+403%

S —

3,288

+72%

OUTER =SaSRIAN=RURS U

152112

M35-64
AA Advantage
15,919
+294%
SEOYA/s
;.
+38%

~ p

OuUTD  SPMN  PURSUIT

Source: Nielsen Marketbreaks; 2Q'21 (3/29/21-6/27/21); Data is Live +7; Weekend (Sa/Su é6A-7P)



IN20°21 05G BEATS PURSUIT EVERY NIGHT OF THE WEEK

Prime (M-Su 7P-2A) AA by Night

Outdoor Channel ®Sportsman Channel Pursuit
43,551
41,941
40,635
28,372
20,705
18,246
16,991
13,510
10,355 93988
8,720 - 9,364 —_— 9.715
6,626 - 6,862
5,984 5,845 SRl 5,039
Monday Tuesday Wednesday Thursday Friday Saturday Sunday

Source: Nielsen Marketbreaks; 2Q'21 (3/29/21-6/27/21); Data is Live +7; P2+ Delivery; Prime (M-Su 7P-2A)



Comscore data for 20’21
also give 0SG Networks the
BIG edge in viewership



05G BEATS PURSUIT AGROSS KEY DAYPARTS

Total Day (M-Su 6A-6A)
2Q’'21 AA Advantage

31,443
+349%
‘\\ _
143250 10,868
I I 6,368
+77% +71%
Outdoor Sportsman World Pursuit
Channel  Channel Fishing

Network

Prime (M-Su 7P-2A)
2Q’'21 AA Advantage

42,227

+469%

—

13,784 13,268
+86%
i / +79%
Outdoor Sportsman World

Channel  Channel Fishing
Network

Source: comScore TV Essentials, Q1 2019 (12/31/18-3/31/19), Live+DVR 7 Day; AA and Average HH

7416

Pursuit

Weekend (Sa/Su 6A-7P)

2Q’'21 AA Advantage

46,645
+302%
e

16,373 g

- 11,607

+51%

+41% .
Outdoor Sportsman World Pursuit
Channel  Channel Fishing

Network

Source: comScore TV Essentials; 2Q'21 (3/29/21-6/27/21); Datais Live +7



05G BEATS PURSUIT EVERY NIGHT OF THE WEEK

2Q’21 Prime (M-Su 7P-2A) AA by Night

Ovutdoor Channel mSporisman Channel ® World Fishing Network Pursuit
55,688
46,998
42,796 g 42,521
31,204 Sl
27,565
15,244 14,806 4,426 14,760
12,692 12,791 12,420 ] 13,756 13,145
10,347
8,949 9,106 S ;
I 7.754 I I Sl 7,246 I I 6.380 7,043 7,680 7,150
Monday Tuesday Wednesday Thursday Friday Saturday Sunday

Source: comScore TV Essentials; 2Q'21 (3/29/21-6/27/21); Datais Live +7



