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Outdoor Sportsman Group vs. Pursuit 
1Q 2021



OSG VIEWERS ARE NOT WATCHING PURSUIT
OSG’s audience is much larger than Pursuit’s and while most OSG 

viewers do not watch Pursuit, their viewers do watch us!

Source: comScore Network Duplication Report (Average of Jan, Feb, Mar 2021)

OSG viewers, especially OUTD viewers, are not watching Pursuit but Pursuit 
viewers are watching OSG so advertisers can easily reach them on our networks!  

Circle size closely reflects average audience size

➢ Delivers almost 2 Times More 
Viewers than Pursuit

➢ Only 29% of SPMN  viewers  
Watch  Pursuit but almost 

34% of Pursuit Viewers 
Watch SPMN

➢ Delivers almost 5 Times More Viewers 

than Pursuit

➢ Only 15% of OUTD Viewers Watch Pursuit 

but 41% of Pursuit Viewers Watch OUTD

PURSUIT
➢ Small Audience   

➢ Many of their 
Viewers are 

Watching OSG
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Nielsen data for 1Q’21

gives OSG Networks the 

BIG edge in viewership



1Q’21 OUTDOOR & SPORTSMAN BEAT PURSUIT IN TOTAL DAY

4

18,559

8,646

5,419

OUTD SPMN PURSUIT

Households

AA Advantage 

+242%

+60%

23,523

11,253

6,745

OUTD SPMN PURSUIT

Persons 2+

AA Advantage 

+249%

+67%

3,695

1,853

1,301

OUTD SPMN PURSUIT

Men 18-49

AA Advantage 

5,535

2,863

1,643

OUTD SPMN PURSUIT

M25-54

AA Advantage 

9,409

4,671

2,461

OUTD SPMN PURSUIT

M35-64

AA Advantage 

Source: Nielsen Marketbreaks; 1Q’21 (12/28/20-3/28/21); Data is Live +7 Total Day (M-Su 6A-6A)

+184%

+42%

+237%

+74%

+282%

+90%



1Q’21 OUTDOOR & SPORTSMAN BEAT PURSUIT IN PRIME

5

28,510

9,789

5,948

OUTD SPMN PURSUIT

Households

AA Advantage 

+379%

+65%

37,476

13,279

7,782

OUTD SPMN PURSUIT

Persons 2+

AA Advantage 

+382%

+71%

5,179

2,355

1,384

OUTD SPMN PURSUIT

Men 18-49

AA Advantage 

7,369

3,393

1,879

OUTD SPMN PURSUIT

M25-54

AA Advantage 

13,085

5,847

2,986

OUTD SPMN PURSUIT

M35-64

AA Advantage 

Source: Nielsen Marketbreaks; 1Q’21 (12/28/20-3/28/21); Data is Live +7; Prime (M-Su 7P-2A)

+274%

+70%

+292%

+81%

+338%

+96%



1Q’21 OUTDOOR & SPORTSMAN BEAT PURSUIT IN WEEKEND
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26,502

10,696 10,338

OUTD SPMN PURSUIT

Households

AA Advantage 

+156%

+3%

10,073

3,784

3,075

OUTD SPMN PURSUIT

M25-54

AA Advantage 

16,019

6,381

4,587

OUTD SPMN PURSUIT

M35-64

AA Advantage 

Source: Nielsen Marketbreaks; 1Q’21 (12/28/20-3/28/21); Data is Live +7; Weekend (Sa/Su 6A-7P)

+228%

+23%

+249%

+39%
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1Q’21 OUTDOOR & SPORTSMAN BEAT PURSUIT EVERY NIGHT OF THE WEEK

66,982

21,667

41,567

20,908

41,793 41,904

27,514

12,353
14,548 14,724

11,546

15,390
12,628 11,768

7,323
5,769

9,003
7,472 7,628

11,026

6,252

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

Prime (M-Su 7P-2A) AA by Night

Outdoor Channel Sportsman Channel Pursuit

Source: Nielsen Marketbreaks; 1Q’21 (12/28/20-3/28/21); Data is Live +7; P2+ Delivery; Prime (M-Su 7P-2A)
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Comscore data for 1Q’21

also give OSG Networks the 

BIG edge in viewership
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40,144

14,433

7,873

Outdoor

Channel

Sportsman

Channel

Pursuit

Total Day (M-Su 6A-6A)

1Q’21 AA Advantage 

OUTDOOR & SPORTSMAN BEAT PURSUIT ACROSS KEY DAYPARTS

+410%

+83%

54,154

17,452

9,449

Outdoor

Channel

Sportsman

Channel

Pursuit

Prime (M-Su 7P-2A)

1Q’21 AA Advantage 

54,933

19,536

14,404

Outdoor

Channel

Sportsman

Channel

Pursuit

Weekend (Sa/Su 6A-7P)

1Q’21 AA Advantage 

+473%

+85%

+281%

+36%

Source: comScore TV Essentials; 1Q’21 (12/28/20-3/28/21); Average Audience; Data is Live +7
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OUTDOOR & SPORTSMAN BEAT PURSUIT EVERY NIGHT OF THE WEEK

83,108

43,032

56,980

44,990

48,807

53,913

48,798

18,472 18,123
19,605

15,427
18,194 17,363

14,982

9,247
10,622 9,824 9,471 9,012 9,657

8,308

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

1Q’21 Prime (M-Su 7P-2A) AA by Night

Outdoor Channel Sportsman Channel Pursuit

Source: comScore TV Essentials; 1Q’21 (12/28/20-3/28/21); Data is Live +7


